
The ultimate key to 
training members of your 

network 



 

 Dealers 

 Corporate names 

 Franchisees 

 Distributors 

 Branches 

 Affiliated stores 

 And others… 

Who is a member of your network? 



 Know your products inside and out 

 
 Develop their skills 

 
 Etc. 

 

Do you aim for these members of 
your network to: 

 Receive a dose of your DNA 
and values 

 
 Understand and subscribe 

to your policies 



You need a strategic 
communications and action-

based training approach! 

If so,  



 

 Making your messages memorable and 
transferring learning 

 Fully involving participants through action 

« With Corporate Adventure 
messages come straight 

from participants’ mouths » 

 

 Enabling you to stand out using an 
innovative concept 

Corporate Adventure can help you 
achieve this by:  



Because we remember: 

10% of what we read 

20% of what we hear 

30% of what we see 

90% of what we do 

Why? 



Corporate Adventure 

A turn key process, 

simple and effective: 

 



Step 1 

Validate your strategic 
issues regarding your 
network 



Step 2 

Define and analyse key 
messages or skills that need 
developing 



Step 3 

Let Corporate Adventure 
develop a strategy that lets 
you reach your objectives 



Step 4 

Expected results: 
 

 

 Maximizing your profit 
 

 Securing your network’s loyalty 
 

 Standardizing your customer experience 
throughout the network 
 

 Strengthening your network 
 

 … 



Here are a few examples 
of concepts specific to 
network development 



Training brand ambassadors 
 

Objective: To develop retailers’ technical skills 
for various products so that they become an 
extension to the sales force 
 



New insurance product display for 
brokers: 
 
Objective: Have 750 brokers discover a new 
insurance product 
 
 
 



Have participants discover and 
experience organizational values: 
 
Objective: Based on a value-oriented 
management approach, have all network 
members experience, integrate and apply 
organizational values. 



We have the expertise to develop and 
carry out a concept that is perfectly 
adapted to your needs 

Corporate Adventure  



Our mission 

Corporate adventure acts as a choice 
partner to businesses who wish to 
optimally implement their 
organizational strategies and develop 
employee skills, using innovative 
communication strategies and 
experiential training 



Creating a memorable 
and strategic experience 

using your messages 

Our strength 



 International experience 

 Experts in organizational  
development, marketing,  
management, communication 

 Over 2,000 experiences based on “action-
based communication” since 1994 

Corporate Adventure,  

A memorable learning experience 



5 specialized units help us fulfill 
our mission: 

 

1. Making the most of meetings 
and conventions  

2. Action-based training  

3. VIP rewards and seduction 

4. Sales and distribution network 
development  

5. Product launch and demo tour 



A few of our customers 

http://www.danone.ca/fr/
http://www.cae.com/en/
http://www.google.ca/imgres?imgurl=http://motoneige.info/portail/img/brp.gif&imgrefurl=http://motoneige.info/portail/news.php?lng=fr&pg=&id=36&usg=__T43i1XsFAzRvhwLqJuRHQQSoD3w=&h=300&w=300&sz=40&hl=fr&start=1&zoom=1&tbnid=kk6PZswlS8CbzM:&tbnh=116&tbnw=116&ei=X_9GTe-lJ4Kdlgea2vEM&prev=/images?q=brp&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.bombardier.com/fr
http://www.google.ca/imgres?imgurl=http://www.fcsq.qc.ca/Services/dons/OPEQ_Logo_horizontal.jpg&imgrefurl=http://www.fcsq.qc.ca/Services/dons/index.html&usg=__-0_uHYqa4YwKddU6iwksnobJ8TY=&h=221&w=716&sz=60&hl=fr&start=1&zoom=1&tbnid=5fSxHJJz9-QwfM:&tbnh=43&tbnw=140&ei=TgBHTaOwJoO0lQeW3vUP&prev=/images?q=logo+opeq&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://www.seeklogo.com/images/H/Hydro_Quebec-logo-FFB30BC6B9-seeklogo.com.gif&imgrefurl=http://www.seeklogo.com/hydro-quebec-logo-68948.html&usg=___uogOWf9mXR0eMEkFBkL1eXung0=&h=200&w=200&sz=3&hl=fr&start=4&zoom=1&tbnid=X1AQIMnKXzPYiM:&tbnh=104&tbnw=104&ei=oQBHTaiaA4K8lQfDz-zqDw&prev=/images?q=logo+hydro+quebec&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://www.mecanicien.ca/upload_files/images/thumbs/145_logo_ciment_st_laurent1213144142.jpg&imgrefurl=http://www.mecanicien.ca/?show_emp=145&usg=__7h5ZVzCtk_W6APTDIEqbypTmJL0=&h=72&w=200&sz=13&hl=fr&start=16&zoom=1&tbnid=dUcAfurYs1cttM:&tbnh=37&tbnw=104&ei=1wBHTfOIJsWBlAfE6ODqDw&prev=/images?q=ciment+st-laurent&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivnsm&itbs=1
http://www.google.ca/imgres?imgurl=http://www.soulmatesband.com/images/linkstuff/nordia.gif&imgrefurl=http://www.soulmatesband.com/clients.htm&usg=__OZ49dqeyotOv_WOXMQQfzDQ5jgs=&h=113&w=378&sz=3&hl=fr&start=8&zoom=1&tbnid=6WWhY-yrXRf4uM:&tbnh=36&tbnw=122&ei=EAFHTYa_N4G8lQeS_NQO&prev=/images?q=nordia&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivnscm&itbs=1
http://www.google.ca/imgres?imgurl=http://canadajobexpo.com/images/Canadian Forces logo.jpg&imgrefurl=http://www.canadajobexpo.com/&usg=__J8cJ4GeenCG69v76r-cfbR3XuG8=&h=689&w=975&sz=68&hl=fr&start=1&zoom=1&tbnid=TadDXEouE0FWlM:&tbnh=105&tbnw=149&ei=jwFHTYTVJMGBlAfrkZEB&prev=/images?q=logo+forces&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://ombresfolles.ca/system/files/images/La Piazzetta.JPG&imgrefurl=http://ombresfolles.ca/content/partenaires&usg=__eW2cc2ywmKgVRFABYefzeM1qIxg=&h=429&w=429&sz=24&hl=fr&start=1&zoom=1&tbnid=Z-xE_4nI2FhzgM:&tbnh=126&tbnw=126&ei=hANHTajyDYG0lQeg7-EF&prev=/images?q=la+piazzetta&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivnscm&itbs=1
http://www.google.ca/imgres?imgurl=http://www.projetdesociete.coop/Images/logos/coop_federee.jpg&imgrefurl=http://www.projetdesociete.coop/conferenciers/harel_jeanfrancois.html&usg=__prbvJDxkN_kh7mX_paTONSQjjCs=&h=600&w=1011&sz=122&hl=fr&start=1&zoom=1&tbnid=bl2UZprX4WeAiM:&tbnh=89&tbnw=150&ei=uANHTa2GJcH_lgeq6uAL&prev=/images?q=coop+federee&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivnsm&itbs=1
http://www.novartis.com/
http://www.google.ca/imgres?imgurl=http://logok.org/wp-content/uploads/2010/07/MerckLogo1.gif&imgrefurl=http://logok.org/merck/&usg=__Bp7ukfxb2PfB5Qh2iCxu_df2U2o=&h=341&w=1061&sz=19&hl=fr&start=1&zoom=1&tbnid=zKPC4aMg81pfOM:&tbnh=48&tbnw=150&ei=swJHTZasCYWclgfKz6EF&prev=/images?q=logo+merck&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://johndeereusa.com/img/john_deere_tractors_logo.jpg&imgrefurl=http://johndeereusa.com/&h=309&w=449&sz=19&tbnid=wY9TL_2bdtsY4M:&tbnh=87&tbnw=127&prev=/images?q=john+deere&zoom=1&q=john+deere&hl=fr&usg=__g-qhrGWKdZ_UWKSfbYzsHpjK4u8=&sa=X&ei=FgJHTYvKFISBlAe2gY0Y&ved=0CC8Q9QEwBA
http://www.flextherm.com/fr
http://www.fransyl.com/accueil.html
http://www.google.ca/imgres?imgurl=http://www.restaurateurs.ca/images/partenaires/LogoGFS.jpg&imgrefurl=http://www.restaurateurs.ca/&usg=__EVMh9ipzujnEOX3DVlfw57Mu850=&h=102&w=258&sz=36&hl=fr&start=44&zoom=0&tbnid=4iCIpwRLwBCv3M:&tbnh=44&tbnw=112&ei=ywVHTcmnNYK8lQe9zOkF&prev=/images?q=gfs+logo&start=40&hl=fr&sa=N&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
https://www.intactassurance.com/intact-assurance-quebec.html
http://www.google.ca/imgres?imgurl=http://bazzotv.telequebec.tv/images/contenu/bloc/722.jpg&imgrefurl=http://bazzotv.telequebec.tv/occurence.aspx?id=317&rub=5&usg=__6ApWnWYP6-bbS-JmCcNUS2-7Y2o=&h=135&w=240&sz=17&hl=fr&start=20&zoom=1&tbnid=-cF4N-c91suxAM:&tbnh=62&tbnw=110&ei=dAZHTamjL8Oblgea8dnvDw&prev=/images?q=Le+massif+de+charlevoix+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://www.srlf.org/data/upload/images/Logo PP 2011/Pfizer/logo_pfizer.jpg&imgrefurl=http://www.srlf.org/08-partenaires/partenaires.asp&usg=__kI-wrUDfn3QHKu1wfTEeUsQ2I0A=&h=480&w=800&sz=90&hl=fr&start=4&zoom=1&tbnid=VbkdFVUKXxZDsM:&tbnh=86&tbnw=143&ei=tgZHTcDZLIX7lwezk9T3Dw&prev=/images?q=pfizer+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.bluecross.ca/francais/default.html
http://www.google.ca/imgres?imgurl=http://www.capitalregional.com/images/Compagnies/362.jpg&imgrefurl=http://www.dcrdesjardins.com/Scripts/Enterprises/ListCompanies.asp?P=1&RegionID=&SectorID=1&SearchString=&CompanyID=&NS=1&usg=__hLfJpVDtXk2hHNu5WNS38VFYRvM=&h=84&w=90&sz=5&hl=fr&start=11&zoom=1&tbnid=j9wQdO0f-6yIGM:&tbnh=73&tbnw=78&ei=XwdHTcyBL8OAlAelnY30Dw&prev=/images?q=fempro&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://2.bp.blogspot.com/_AcBUSVxs82w/TN_dEszKkhI/AAAAAAAAjIM/5ADjxR_q8uA/s1600/Chrysler_Logo.jpg&imgrefurl=http://tuningmodifycars.blogspot.com/2011/01/chrysler-logo.html&h=349&w=600&sz=43&tbnid=dIM8LmLcyaXi1M:&tbnh=79&tbnw=135&prev=/images?q=chrysler+logo&zoom=1&q=chrysler+logo&hl=fr&usg=__aNqhWLQQVHB80U645hAR6D8g77E=&sa=X&ei=FAhHTbOGMoa0lQfir8XmDw&ved=0CA0Q9QEwAA
http://www.kruger.com/index_fr.html
http://www.snclavalin.com/index.php?lang=en
http://www.google.ca/imgres?imgurl=http://www.copernicinfo.qc.ca/contenu/logo_upa.jpg&imgrefurl=http://www.copernicinfo.qc.ca/contenu/acteurs.html&usg=__bwfJuNZU6hmemMojj4WfhDxB2aA=&h=433&w=1323&sz=157&hl=fr&start=2&zoom=1&tbnid=vBUzM8pagiTGWM:&tbnh=49&tbnw=150&ei=JgpHTb2xD4S8lQeVzpXvDw&prev=/images?q=upa+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://www.centrale3d.com/IMG/png/microsoft-logo.png&imgrefurl=http://www.centrale3d.com/?On-parle-deja-de-Microsoft-Windows&usg=__V2vNoncU-rWzQ8HlxQfi0JMgIT0=&h=397&w=540&sz=175&hl=fr&start=5&zoom=1&tbnid=8zp-nSqyXoX4kM:&tbnh=97&tbnw=132&ei=FwtHTdfEFsKclgfImckF&prev=/images?q=microsoft+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://elliochris.net/images/logos/logo cascades.jpg&imgrefurl=http://elliochris.net/references.php&usg=__I08XuR-3A9hKquKLeySNZD32qTg=&h=316&w=550&sz=64&hl=fr&start=2&zoom=1&tbnid=o0a81s_Jxm0XNM:&tbnh=76&tbnw=133&ei=dwtHTYqYKMWclgeApb0I&prev=/images?q=cascades+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.google.ca/imgres?imgurl=http://www.icebluemd.co.uk/design_blog/wp-content/uploads/2010/09/PWC.jpg&imgrefurl=http://www.icebluemd.co.uk/design_blog/index.php/2010/09/17/price-waterhouse-coopers-shrinks-to-pwc/&usg=__AOd_HTmI_lugEdPDJrwFGYDuE5w=&h=160&w=160&sz=8&hl=fr&start=12&zoom=1&tbnid=Eivg_PWG6ojs2M:&tbnh=98&tbnw=98&ei=wwtHTeb9Aoa0lQeE97H0Dw&prev=/images?q=price+water+house+logo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://www.bce.ca/fr/
http://www.google.ca/imgres?imgurl=http://ihcleaders.com/Images/sponsor-GlobalExcel.gif&imgrefurl=http://ihcleaders.com/Sponsors/&usg=__93EOqkSpYZfaQuQYAgAn8k17vcQ=&h=77&w=160&sz=5&hl=fr&start=2&zoom=1&tbnid=0HzgNeIdr2J8NM:&tbnh=47&tbnw=98&ei=GwxHTZbPHYa8lQe5hPkM&prev=/images?q=global+excel&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivns&itbs=1
http://img.directindustry.fr/images_di/logo-p/pratt-whitney-power-systems-L32677.gif
http://www.usherbrooke.ca/
http://www.google.ca/imgres?imgurl=http://www.csm-2007.ulaval.ca/Images/saputo2.png&imgrefurl=http://www.csm-2007.ulaval.ca/commanditaires.html&usg=__VmOAdzY6GIi39eI7L-4s86HjHaw=&h=243&w=534&sz=35&hl=fr&start=3&zoom=1&tbnid=XlHIxrzQuOGTpM:&tbnh=60&tbnw=132&ei=vAxHTfGEI4L6lwe_6fzqDw&prev=/images?q=saputo&hl=fr&sa=X&rlz=1T4ADBR_frCA306CA306&tbs=isch:1&prmd=ivnscm&itbs=1
http://www.goldcorp.com/
http://www.boreal-is.com/en/index.php


         

 

Jocelyn Brouillard 
jbrouillard@corporate-adventure.com 
 
 
Sylvie Grégoire 
sgregoire@corporate-adventure.com 
 
www.corporate-adventure.com 
1.866.461.8326 
 

Contact us! 
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